Clinton Global Initiative

Commitment Announcement

Children’s Safe Drinking Water in Africa

Focus Area:


Global Health 

Project:



Children’s Safe Drinking Water
Commitment By:
Procter & Gamble (P&G)

Committing Entity:
Corporation

Partners:
UNICEF, PSI, CDC, CARE, USAID, International Council of Nurses (and affiliates in Uganda, Kenya, Malawi), Johns Hopkins University Center for Communication Programs, Samaritan’s Purse, Society for Safe Drinking Water and AIDS in Kenya, International Federation of the Red Cross and Red Crescent Societies and Kenyan Red Cross, YWCA, CFW Shops, Village AIDS Clinics, Aquaya Institute, Save the Children
First Year Costs:
$3.8 million, including $660,000 commitment from P&G Retired Officers and $800,000 from PUR Water Filtration Business

Estimated Total Value:
$5 million 

Commitment Duration:
3 years for Phase I

Objective: To reduce childhood death and diarrhea through the provision of safe drinking water.  This effort will focus primarily on providing safe drinking water in schools, following UNICEF’s findings that half of schools lack adequate water, sanitation, and hygiene.   
Commitment: P&G commits to providing 35 million liters of safe drinking water to more than 1 million African children.  Efforts will focus on meeting the water and sanitation needs of schools in the developing world, particularly through the provision of safe drinking water and hygiene education.  In addition, social marketing and community-based outreach will provide an additional 100 million liters of safe drinking water.

P&G has joined with the social marketing firm, PSI, and several other groups in an effort to bring a scalable and sustainable intervention to the clinically proven approach of household water treatment.  Following initial social marketing efforts in Uganda and Haiti, we will significantly expand the social marketing to Malawi, Kenya, Ethiopia, Democratic Republic of Congo, Republic of Congo, Botswana, Pakistan, and Indonesia during this year.   

In addition to providing start-up funding for PSI to initiate the social marketing program, P&G will source technical, marketing, and communications expertise.   We are working with a broad range of partners to create and implement a model of community mobilization that will succeed in fostering long-term change.   

Tenets of this system include:

·  Targeting mothers as positive change agents for their children and communities;
·  Providing safe drinking water to at-risk populations, including those infected with HIV/AIDS and/or malnourished.
· Making safe drinking water available during emergency relief situations;
· Supplying our household water treatment technology, PUR Purifier of Water, at cost over the long term. 
Background:  P&G developed PUR Purifier of Water with the US Centers for Disease Control and Prevention (CDC) based on a decade long collaboration in the area of safe drinking water and hygiene.  PUR Purifier of Water technology has been shown to reduce diarrhea illness by an average of 50% in five randomized, controlled health intervention studies. By supplementing the provision of water infrastructure with cost-effective solutions to emerging crisis in public health, 4,000 children that die every day from unsafe drinking water can be saved. More than 90 organizations have now joined the WHO’s International Network to Promote Household Water Treatment and Safe Storage in recognition of this powerful potential.

Begun in 2004, P&G’s Children’s Safe Drinking Water program has become the company’s focal philanthropy program, and brings together a large number of public health partners. The current commitment builds on a prior agreement with UNICEF to scale-up household water treatment systems with PUR in seven countries. 

The product is provided not-for-profit for both emergency relief and social marketing.   More than 50 million packets of PUR Purifier of Water have been provided since 2004, or enough to provide 500 million liters of safe drinking water.  
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allgood.gs@pg.com

Anticipated Launch: 
Program efforts in new countries planned to launch October 2006 through February 2007.   

Geographic Scope:
 Due to high diarrhea-related morbidity and mortality levels, and in order to help address the millennium development goals for safe drinking water, the effort focuses on sub-Saharan Africa.   The specific focus countries include:  Uganda, Kenya, Ethiopia, Democratic Republic of Congo, Republic of Congo, Malawi, Botswana, and Nigeria.  In addition, the program will also operate in Haiti, Dominican Republic, Pakistan, and Indonesia.  

Partnership Opportunities:
P&G is seeking additional partners, particularly in the focus countries, who are interested and capable in conducting information, educational and communication efforts relative to the provision of household water treatment.   
